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Dairy Farmers Milk

Sponsorship Proposal Guidelines

Capitol Chilled Foods Australia (CCFA) receives many proposals every year for sponsorship by the Dairy Farmers Milk brand, many of which we reject because they do not adequately meet our needs.  We have developed this document to make our requirements clear to potential sponsorship seekers, and to encourage the presentation of proposals which meet those needs.

CCFA’s Sponsorship Objectives include;

· Communicating the “Dairy Farmers Since 1900” message to its target markets

· Increasing sales to its target markets

· Adding value to current and potential customers and consumers

· Enhancing brand positioning

· Creating a focal point for promotions (consumer, trade etc)

· Gaining benefits for use in a loyalty program

· Promoting product trial by sampling and offers

· Gaining on-site sales

· Product endorsement by individuals or organisations

· Trade hospitality

· Adding value to trade relationships

· Creating a focal point for above-the-line advertising

· Networking with other key operators

General Guidelines

· Sponsorship must provide an opportunity for sales increases of Dairy Farmers products.

· Sponsorship must be dedicated to specific activities within the region and involving predominantly local residents.

· We will only consider proposals at association level. We will not consider individual or team sponsorships.

· Logo exposure is considered a bonus and is not the primary goal of sponsorship.

· We generally require a minimum of six months lead time.

· We prefer to invest in sponsorships that carry out audience research during and/or after the event, including sponsorship questions, and provision of results to CCFA

Sponsorships must provide the following; 

· A direct way to increase fresh milk sales

· A natural link with health, nutrition, or fitness

· Creating and/or promoting new ways to enjoy fresh milk products

· Specifically target one of the primary demographics (refer to attached target markets).

Sponsorships should provide at least six of the following:

· Sponsorship exclusivity across the soft beverage category 

· Utilising the theme “Dairy Farmers Since 1900” in a highly visible way

· Provide opportunity for key customer hospitality (“what money can’t buy” activities are particularly good)

· Creative ideas for maximising the sponsorship

· Provide promotional main media time/space (logo exposure does not count)

· Exclusive vending rights

· Naming rights

· Supermarket/convenience/route store consumer/trade promotions

· In-school program

· Promote milk drinking to teenagers

· Promote milk drinking to youth 5-12

· Investment divided into an upfront fee plus a performance-based incentive

To be considered, proposals must include:

· Key details of the opportunity

· Overview of your marketing plan - including what is and is not confirmed

· List of sponsors who have committed to date and those you will be approaching

· A comprehensive list of benefits, including how they relate to Dairy Farmers 
· Realistic expected participation and audience numbers

· Timelines, including important deadlines

· Credentials of your company and key subcontractors (publicist, event producer, etc.)

· Details of monetary and in-kind investment required from us 

Process for Consideration:

· All proposals are reviewed by CCFA’s Business Development Manager (details below) to assess suitability, feasibility, and resources required (human and monetary)

· Sponsee is notified of the disposition of the proposal within 4-6 weeks

Target Markets

Dairy Farmers Milk        
Users:  Children 5-12,

                                                  

         Teenagers 13-17 

                                                            Males 18 - 39 

                                  
Purchases: Women, Men, Parents 28-49,

Dairy Farmers  Lite White      
Users:         Women, Men 18-49
                              

Purchases:  Women, Men, Parents 18-49
Dairy Farmers Shape       
Users:         Women 12-49
                               
Purchases:  Women 18-49
Moove
Users/Purchasers: Teenagers
Dairy Farmers Classic
Users/Purchasers: Males 18-39

Contact Details:

Kylie McCaffery   Mobile 0419 415 125 Email: mccafferyk@ccfa.com.au
Proposals preferred to be received by email
